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GETTING PEOPLE’S ATTENTION 
by Fran Pruyn, SMPS Utah President-Elect, Senior Principal, Marketing and Business Development, CRSA

WHAT’S INSIDE

I have the attention span of a gnat. I am not alone. We’re listening to an engineer explain something about the boiler in the building 
at the university. The guy sitting to the right of me is checking his Facebook feed. The woman sitting to the left of me has drawn 
a beautiful butterfly on her notepad. Not sure about the fellow across the table from me. He might be spellbound, or he might be 
dazed.

What does it take to keep everybody’s interest, especially when you are giving a “talk?”

Well, first, you need to know that you can’t.   

Michael Kane, a psychologist at the University of North Carolina at Greensboro, sampled the thoughts of students at eight random 
times a day for a week. He found that about 30 percent of the time they were not thinking what they were doing. It was 80 to 90 
percent of the time for some students. Only one person out of 126 participants said that his mind wasn’t wandering any of the 
eight times.

(continued on Page 2)
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(Getting People’s Attention, continued from Page 1)

So okay, given this uphill battle, what is it going to take to get past all the clutter that is surfacing behind the your audience’s bland 
expressions?

• Pick an interesting subject. Boilers are not inherently interesting to the general population. So if you really must talk about 
one, a) talk to mechanical engineers who care, or b) tell people how this boiler relates to them: it isn’t working, and so people 
are cold, or it isn’t efficient so it is going to consume lots of energy which is going to cost them a lot of money. If you are stuck 
with the boiler talk, then best to keep it short.

• Stick to the basics, and don’t get too specific. Did you ever listen to something you didn’t understand? How long did it 
take you to tune out? Once you are lost, then you politely start thinking about lunch. Most detailed descriptions of anything, 
anything, are hard to follow, especially if you are uninitiated. If you don’t believe me, listen to your brother-in-law give you the 
blow-by-blow of an old episode of “Lost.”

• Tell a story. Again, pick an interesting subject - it is the uncommon designer who can engage an audience with the dramatic 
inner workings of Mueller Model D-120.  People remember stories. It should be about people, but it should have some 
relationship to the basic topic.  

• Ask questions. That always keeps people nervous and listening. “Oh no, he is going to call on me next!”

• AS A LAST RECOURSE - use visuals. If your talk isn’t interesting then likely your graphics aren’t either. Write your speech - 
then make your PowerPoint. Use visuals that don’t compete, but complement your topic.

• And, finally, give yourself a break. Even professional storytellers aren’t always successful. How many times do you turn off 
the TV in the middle of a show?
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NEWBIES
OUR NEWEST SMPS UTAH MEMBERS

Channing Adler, Marketing, EDA Architects
How did you get into the AEC Industry? 
Most of my life I knew my desired career path was to become an architect; I even 
took many architecture and landscape architecture classes in my undergrad. 
When I eventually graduated with a Business Administration degree and an 
emphasis in Marketing, the AEC industry was my obvious choice.

What has been the hardest lesson to learn professionally? 
The most difficult professional lesson I have learned lies somewhere between 
learning to say ‘no’ and learning how to avoid sleep. Neither one gets you exactly 
what you want.

If you could visit anywhere in the world, where would you go? 
At the moment, Thailand.

What’s your favorite thing to do on a Sunday afternoon? 
On Sundays, I love climbing with good friends and doing acroyoga in the sun.

Lindsay Balling, Marketing and Business Development 
Manager, Lyncole® XIT Grounding & VFC Lighting Protection
How did you get into the AEC industry?
I got into the AEC industry shortly after college. I had graduated from the University 
of Utah with a degree in Marketing. My sister was working for an architecture firm 
at the time and they were hiring for a Marketing Coordinator position. I applied 
and got the job and fell in love even more with marketing, specifically for the 
AEC industry. I was able to learn and work with some of the best marketing and 
graphics people in the industry who I am forever grateful for.

What most excites you about your work?
I love creating new marketing concepts and designs. The companies I work with 
are unique in the products and services that they provide. It has provided me with 
the best opportunity for finding new ways to market them both. I enjoy seeing a 
project from start to finish as well. I finished a complete website redesign a few 
months ago and that was exceptionally fun. I was able to write fresh content and 
design all new graphics for Lyncole XIT Grounding. I look forward to re-designing 

VFC Lightning Protections website soon. I am truly passionate about my work and I absolutely love coming to work every day!  

What has been the hardest lesson to learn professionally?
The hardest thing that I have had to learn professionally, is that hard work alone doesn’t always pay off. Hard work and 
perseverance do though. I struggled early in my career with this. I thought if I worked hard the end result would be that my boss 
would see what a great job I did, or we would win the job that I spent countless of hours working on. The truth is that it’s the 
combination of both hard work and perseverance that wind up being the golden ticket. Getting up every day and really working 
hard and giving it 100%, even when it’s not easy or you are not being recognized for your efforts. The dedicated perseverance is 
what makes up for what hard work may miss. 

If you could visit anywhere in the world, where would you go?
I would love to go to Greece!

What’s your favorite thing to do on a Sunday afternoon?
I have a smart, funny and beautiful eight-year old little girl. Spending time with her is my absolute favorite thing to do. Sunday 
afternoons in particular, we usually go on hikes or bike rides!
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Nate Behunin, Marketing Coordinator, Method Studio, Inc.
How did you get into the AEC Industry?
I got into the AEC industry by accident. I had a friend in my neighborhood who 
heard that I did marketing at my previous work and asked if I would be interested 
in applying to the architectural firm where he worked. I was looking for a change in 
jobs at the time and decided to apply. The rest is history.

What excites you most about your work?
I think that the most exciting thing about my work is the time spent on creating 
proposals and getting them all organized. It is stressful and a lot of times we are 
pushing to the deadline, but it is fun to get your heart racing a little and scramble 
and turn out something amazing. I do also enjoy meeting the many different people 
from so many different companies.

What has been the hardest lesson to learn professionally?
The hardest lesson that I have had to learn is just making sense of a new industry. 
Understanding the lingo or the acronyms, and then trying to understand that 

process of going after a project and all the preparation that goes into something that you possibly could not even win in the end. 

If you could visit anywhere in the world, where would you go?
I have always wanted to visit Egypt and Australia. I would love to go to every continent and these two places would get me to two 
more continents.

What’s your favorite thing to do on a Sunday afternoon?
Favorite thing to do on a Sunday afternoon would probably be playing with my 1-year-old son basketball in our living room while 
my wife cheers as each of us score. We have a lot of fun together as a family and laugh all the time.

Melanie Bowcutt, Marketing Director, R2H Engineering
How did you get into the AEC Industry?
I was a biomed major at the University of Utah who was terrible at organic 
chemistry and needed to rethink the plan for my future. In 2001, I started with 
VCBO Architecture as a marketing coordinator. At first, I didn’t have a clue what 
I was doing, but with the help of some incredibly skilled people (Danielle Bowen 
was a life saver), I learned all about marketing and graphic design. I started taking 
marketing classes and finished school with a B.S. in Behavioral Science with a 
marketing emphasis. I discovered I was kind of good at this!

What excites you most about your work?
I tend to be a bit (or a lot) competitive, which in this position drives me. It is exciting 
to put together a great proposal or piece of marketing for the firm. I enjoy the 
accomplishment of a proposal leading to a project.

What has been the hardest lesson to learn professionally?
Stepping outside of my comfort zone. I’m a “secret introvert.” Most of the time I 

come across very extroverted but truthfully, it takes effort. I am not naturally inclined to walk up and start a conversation with a 
stranger but force myself to do it regardless. After time I always feel more comfortable, it’s just the first step. I’ve learned to just 
leap right in, two feet together and not hesitate. 

If you could visit anywhere in the world, where would you go?
I’d go everywhere. Realistically? I’d love to see Israel and the Middle Eastern countries. I think the fact they are becoming 
inaccessible to Americans makes me want to go even more.

What’s your favorite thing to do on a Sunday afternoon?
My all time favorite thing to do on a Sunday afternoon is spending time with friends and family and enjoying amazing food. As a 
result of said awesome food, I also enjoy hiking, rollerblading, cycling, playing with my kids, and I’m learning to like fishing with the 
family.

OUR NEWEST SMPS UTAH MEMBERS
continued
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OUR NEWEST SMPS UTAH MEMBERS
continued

Megan Sebring, Marketing Coordinator, Think Architecture
How did you get into the AEC Industry?
I have my B.S. in City and Metropolitan Planning and a graduate certificate in 
Historic Preservation. The architecture and planning world has always been an 
interest for me so after college my job search included architecture firms. I have 
been at Think since I graduated three years ago.

What excites you most about your work?
I love the creativity of marketing and I really enjoy interacting with my coworkers and 
meeting people in the AEC industry.

What has been the hardest lesson to learn professionally?
It takes time to fully understand your job. I’m still new to marketing and I know I 
have a lot to learn from others that have been in the profession a lot longer than I 
have. 

If you could visit anywhere in the world, where would you go?
Italy – for the architecture, food and culture.

What’s your favorite thing to do on a Sunday afternoon?
Read at a coffee shop.

GROW WITH US
We invite you to join a growing number of individuals who 
recognize that marketing in the AEC industry is a dynamic 
and distinctive position. SMPS Utah offers a network of over 
80 professionals locally and over 6200 nationally. That’s a 
great forum to learn, collaborate and engage in new business 
opportunities. 

Take advantage of discounted event rates, free member-only 
events, leadership development, a free library of business 
materials, free lunchtime webinars and a great network of 
professional peers and mentors. 

NEW MEMBERS
Anyone who joins during this membership drive receives a 
$50 Amazon gift card. And remember, once you join you too 
can become a recruiter! And your firm will receive recognition 
in chapter communications as a “New Member Sponsor”.

CURRENT MEMBERS
Recruit a new member during the drive and receive a  
three-month extension of your current membership and a 
$50 Amazon gift card.

For more information, contact Eric Stratford at  
erics@randoco.com or 801.627.1403

S M P S  M E M B E R S H I P  D R I V E
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Join SMPS Utah for our annual Charity Golf Tournament and Luncheon. It will be a great day for golf, networking, fun and prizes, 
while supporting a great charity, the BrockStrong Foundation. We will host this year’s event at the beautiful Old Mill Golf Course. 

Date & Time:  Friday, June 26, 2015 
  7:30 am, Shotgun Start

Location:  Old Mill Golf Course 
  6080 Wasatch Boulevard 
  Salt Lake City, UT  84121 

In addition to sponsoring the event, participants are encouraged to bring:

• Non-logo prizes for the luncheon charity raffle (recognition is given for all prizes).

• Goodie bag items for tournament participants (goodie bag items can have logos).

• Cash and/or in-kind donations for BrockStrong Foundation

If you’re interested in contributing, please contact Emily Hymas with Jacobsen Construction. Donation items can be dropped off to 
her office as well. Emily can be reached at ehymas@jacobsenconstruction.com or 801.983.5141.

The BrockStrong Foundation was created in honor of Brock Butler, who passed 
away just two years ago at the age of 21 while waiting for a liver transplant. The 
foundation is committed to honor his short life and passions with two simple 
goals: to increase awareness of the need for organ donation, and to provide 

music scholarships for children and families who could not otherwise afford it. To achieve these goals, they work closely with 
Intermountain Donor Services and Wasatch Music Coaching Academy, where Brock learned to play guitar.

Thank you for your support. It is vital to our chapter’s success!

Sponsorships and Green Fees:

LET’S GOLF
ANNUAL CHARITY GOLF TOURNAMENT & LUNCHEON

$110.00 Individual Member Golf & Lunch

$135.00 Individual Non-Member Golf & Lunch

$350.00 Member Foursome & Lunch

$440.00 Non-Member Foursome & Lunch

$550.00 Hole Sponsor & Foursome

$250.00 Hole Sponsorship 

$40.00 Lunch Only (Member) 

$55.00 Lunch Only (Non-Member) 
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Senior Marketers Forum:  
Social Media

One of the biggest challenges we face as 
professional services marketers is how to 
be effective with social media. Join us for a 
discussion on the best practices for creating 
your SoMe presence and tips for keeping 
post topics interesting and relevant. 

The Senior Marketers Forum is for SMPS 
Utah AEC marketers with over 12 years of 
experience. Please feel free to invite any 
members that fit into this demographic. 
There is no registration fee to attend, but 
participants are asked to purchase their own 
lunch. 

LOCATION: The New Yorker

DATE & TIME: Wednesday, May 6 
  12:00 – 1:30 pm

Education Webinar: The 
Introvert’s Secret to Networking

Introverts are innately great networkers. The 
Introvert’s Secret to Networking is a fresh 
perspective on networking for introverts and 
extroverts alike. Leave the sales pitch at home 
and learn to network by being yourself. 

The Introvert’s Secret to Networking will 
discuss the keys to real networking by 
looking at the stories of several introverts 
that have learned to succeed at networking 
and what extroverts can learn from their 
success. We will see how these individuals 
have succeeded by embracing their personal 
strengths, and eliminating the pressures of 
sales-driven networking. Come away with a 
fresh look at how you can use networking to 
succeed in your career and in life.

LOCATION: Layton Construction

DATE & TIME:   Wednesday, May 13 

  8:00 - 10:00 am

Lunch Program:   
Working with Realtors

The Wasatch Front ranks among the top 
commercial real estate markets in the nation. 
With so many opportunities for AEC firms 
to get involved, having an idea of how to 
navigate the market is crucial. Join us for a 
panel discussion with speakers from three of 
the state’s largest real estate brokerage firms. 
Our speakers will discuss the current market, 
trends, and demands and will be prepared 
with current information about transaction 
data in office, retail, industrial, and multi-family. 
They will also offer tips on how to network 
with real estate professionals and how best 
to engage with clients. Be prepared to be 
up-to-date on what is happening in the Utah 
market.

Speakers include:

• Monica Rafferty – Coldwell Banker 
Commercial

• Marty Plunket – CBRE

• Rusty Bollow – Cushman Wakefied  

LOCATION: Little America Hotel

DATE & TIME: Wednesday, May 20 
  11:30 am – 1:00 pm

EVENT SPONSOR:

Emerging Professionals Group 
Meeting: InDesign Q&A

Have a specific issue with InDesign? Get 
your questions answered by a past InDesign 
professor, Paige Jacobsen (Caldwell Richards 
Sorensen). 

The Emerging Professionals Group is for 
SMPS members and nonmembers with fewer 
than five years of AEC industry experience 
and varying levels of InDesign expertise are 
welcome.

LOCATION: University of Utah  
  Marriot Library

DATE & TIME: Wednesday, May 27 
  10:00 – 11:00 am

Members Social: Golf Lesson 

The great weather looks like it’s here to stay, 
which means it’s time to golf! Get tuned up 
for the upcoming season, and the SMPS Golf 
Tournament, with a group lesson from PGA 
Golf Pro, Brian Schramm.

LOCATION: Old Mill Golf Course

DATE & TIME: Thursday, May 28 
  5:00 – 6:00 pm

EVENT SPONSOR:

SMPS Utah Annual Charity Golf 
Tournament and Luncheon 

Join SMPS Utah for our annual Charity Golf 
Tournament and Luncheon. It will be a great 
day for golf, networking, fun and prizes, while 
supporting a great charity, the BrockStrong 
Foundation. Registration is open and 
sponsorships are available online.

LOCATION: Old Mill Golf Course

DATE & TIME: Friday, June 26 
  7:30 am Shotgun Start

UPCOMING 
EVENTS

To register for 
any of these 
events, visit  

smpsutah.org.
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INFOGRAPHIC
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Facebook Twitter LinkedIn Hashtag Google+

If your Google+ headline 
can’t be contained in one 
line, your first sentence 
must be a gripping 
teaser to get people to 
read more.

Don't use spaces or 
special characters, 
don't start with or only 
use numbers, and be 
careful with using slang.

Posts with 40 characters 
receive 86% more 
engagement than posts 
with a higher character 
count.

Tweets shorter than 100 
characters have a 17% 
higher engagement rate.

If you're marketing to 
businesses, write a 16-25 
word post . If you're 
marketing to consumers, 
though, a 21-25 word post 
would get the most 
shares.
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THE IDEAL CHARACTER COUNT 

Infographic inspired by Buffer Blog, Ideal Length of Everything Online.  
Design, Illustration & Research: Daniella Franco & Kimi Mongello

Try sumall.com. It’s free.
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Dear SMPS Members,

As we enter the final quarter of my term as President, I want to express my gratitude for allowing 
me to serve this organization. This year, our goal as a board has been to elevate the chapter by 
engaging our members and creating opportunities for them to share their expertise. The Senior 
Marketer’s Forum has been a valuable resource for the Emerging Professional’s Group, and we 
are working in partnership with AIA Utah by providing speakers for their Leadership Training series.  
I am pleased with the amount of participation from our membership.  

We are beginning the succession of our current board to the incoming board who will lead 
us during the 2015-2016 SMPS year. Fran Pruyn, our President-Elect recently attended the 
Presidential Leadership Symposium (PLS) at SMPS National Headquarters in Alexandria, VA.  
Fran’s passion for this industry is evident and I look forward to serving with her next year.

All my best,

Shana Yonemura 
President, SMPS Utah Chapter

PRESIDENT’S MESSAGE
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NEWSLETTER IDEAS?
If you have information or article ideas for upcoming 
newsletters, contact Stephanie Ray at 801.284.1350 or 
stephanie.ray@psomas.com.
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THANKS 
TO OUR SPONSORS!

SMPS LIBRARY
Information
Need some information or a good book?  
Contact Amber Craighill at 801.355.5656 or 
amber.craighill@bhbengineers.com. 

JOB SEEKERS
Check out smpsutah.org!
There are lots of exciting opportunities posted on the 
SMPS Utah Job Board. For more information visit  
www.smpsutah.org/job-board.
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