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WHAT’S INSIDE

WHAT’S YOUR PASSION?
When I began my career in the AEC industry as a marketing coordinator, I thought I was at a huge 
disadvantage. My background is graphic design and my Bachelor of Fine Arts program at Utah State 
University did not include business or marketing classes. I sometimes wondered what I got myself into. 
Come to find out, those of us passionate enough to be marketers and business developers in the AEC 
industry have backgrounds as diverse as the companies we work for. And, as luck would have it, my 
personal experience, skills, and passion is what I needed to start a fulfilling career. SMPS helped me 
learn the rest. 

APPLYING YOUR PERSONAL PASSION
I have a variety of what I call analogue passions. These are hobbies that get me away from a screen 
and thinking differently. My longest running passion is mountain biking. I’ve been mountain biking for 24 
years and it just doesn’t get old. Some years I ride more than others, but every year I’m out for several 
nice, long rides. Mountain biking is a way for me to decompress, think about the world differently, and 
problem solve. I feel better because I am taking care of myself and doing something I truly enjoy. And 
this makes my work better because of a balanced life. Whatever your passion is, I encourage you to 
reignite or discover something you do just for yourself. We are not marketing or business development 
robots—we need to get out and live. Getting out will truly make your work more enjoyable. 

SMPS 2017-18 BOARD - YOU GUESSED IT, THEY ARE PASSIONATE
This year’s board consists of an amazing group of people. Travis teed us up well in last quarters’ 
President’s Message. This group of 13 marketers and business developers are supported by an army of 
committee members who have plans for a Blue Sky Year. We have fresh ideas for our program topics, 
education events, members-only events, and we’re hosting the Southwest Regional Conference in April 
(registration is now open). Everything we’ve planned is focused on giving our members what they need 
in order to advance careers, build personal skills, and keep their passion going for this, sometimes crazy, 
industry. And speaking of getting out, when you see e-mail announcements about SMPS events, click 
on the link and register. A lot of hard work and planning goes into each event and I hope you’ll see the 
personal value in attending. I’m looking forward to seeing you all at this years events. 

Sincerely,

 

Heidi Nielsen, CPSM 
President, SMPS Utah

PRESIDENT’S MESSAGE

Heidi Nielsen, CPSM
President, SMPS Utah
Associate, Marketing Manager
FFKR Architects
801.571.4353
hnielsen@ffkr.com
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Southwest Regional Conference
Hilton Salt Lake City Center    April 11–13, 2018

Three Days to Build the Buzz in your career. 
And to sweeten the deal, join us for pre-conference 
activities including workshops on Adobe Creative Suite
and "Building a Seller-Doer Culture" 

Registration Opens in July
July 11 – October 31 Super Early Bird
November 1 – December 31   Early Bird
January 1 – March 30  Regular Registration
April 1 – April 11  Late Registration
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August
1 year  Matt Pearson, Stacey Enterprises, Inc.

2 years  Matt Brower, Sure Steel, Inc.

3 years  Nicole Busby, Wilson & Company

  Steve Connor, Colvin Engineering

4 years  Vicky Golie, Babcock Design

11 years  Aaron Metcalfe, Hogan & Assoc. Construction

16 years  Carol Kusterle, Sunrise Engineering

27 years Nancy Wolthuis, Calder Richards Consulting Engineers

September
1 year  Jade Teran, Spectrum Engineers

  Caroline Kingsley, Epic Engineering

4 years  Lyndy Lovelady, SWCA Environmental 

10 years  Josh Caldwell, Big-D Construction

  Dana Sohm, Sohm Photografx

October 
1 year  Kenner Kingston, Architectural Nexus

2 years  Mike Hilbert, Bowen Collins & Associates

3 years  David Przybyla, Utah Valley University

4 years  Don Barker, BHB Engineers

5 years  Michelle Farnsworth, Bodell Construction

 Stephanie Ray, Michael Baker International 

16 years  Anne Smart, Dave Robinson Architects

17 years  Jackie McGill, Spectrum Engineers

November 
1 year Michael Enzler, Johnson Controls, Inc.

10 years  Michael Raddon, Horrocks Engineers

14 years  Wallace Hise, HDR Engineering, Inc.

HAPPY SMPS ANNIVERSARY TO THE FOLLOWING MEMBERS!
ANNIVERSARIES

Providing a full RANGE of MEP and CX services,
and a team dedicated to excellence.

SALT LAKE CITY | LOGAN | PHOENIX | ST. GEORGE  

www.vbfa.com  |  (801) 530-3148
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VISION
HELPING CLIENTS

ACHIEVE THEIR

801 486 3883 | www.reaveley.com

PROVIDING
FULL SERVICE
SOLAR SOLUTIONS

We are very lucky to have such fantastic 
members in the Utah chapter, and we 
really enjoy telling everyone how great 
you all are. Please let us know when you, 
or any of our members, get promoted, 
a new job, obtain a professional license 
or certification, or any other professional 
achievement. We’d love to include your 
news on social media and in upcoming 
newsletters. Let us help spread the word!

WHAT’S 
THE BUZZ?
TELL US WHAT’S HAPPENING!
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UPCOMING EVENTS
Education Workshops
OCTOBER
Topic: Developing Interviewing Skills, Part 1

 - Strategy
 - Graphics
 - Who should talk?
 - What should you say?

Date: Wednesday, October 11th 

NOVEMBER
Topic: Developing Interviewing Skills, Part 2

 - Using technology to refine your skills

Date: Wednesday, November 8th

Industry Networking Event
NOVEMBER
Topic: ABC Utah/SMPS Utah Networking Event

 - Join SMPS Utah and the Utah Chapter of the 
Associated Builders and Contractors for an 
evening of networking, appetizers and product 
demos in Traeger Grills’ award-winning space.

Date: Thursday, November 2nd 

Lunch Programs
OCTOBER
Topic: Developers

 - With the Wasatch Front growing at an 
exponential rate, come hear from developers 
about what is currently happening and what will 
happen in Salt Lake Valley.

Date: Wednesday, October 18th 

NOVEMBER
Topic: Healthcare and Assisted Living Roundtable

 - Visit with owners in from the healthcare 
and assisted living industries for roundtable 
discussions on what’s coming up for these 
market sectors

Date: Wednesday, November 15th

Senior Marketers Forum
DECEMBER
Topic: Local Procurement

 - Join us to dive deeper into local procurement 
as we explore the findings and impact of SMPS 
Utah’s RFP Forum from earlier this year.

Date: Friday, December 1st

Commercial Construction
2014 | 2015 | 2016 | 2017

Making life better.
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LUNCHTIME
LEARNING LABS

For SMPS Members Only
There’s more than one way to feed your brain. Grab your lunch—or breakfast—and join SMPS on GoToWebinar for 
Lunchtime Learning Labs. This FREE educational series features great topics and respected speakers who can help 
you build skills to work smarter, advance your career, and build your firm’s business. 

Offered every other month and providing 1 CEU, the programs will run between 45 and 60 minutes—to fit into your 
busy schedule. 

For more information or to register for a learning lab, visit https://www.smps.org/freelearninglabs/.

UPCOMING LEARNING LABS:
September 20 at Noon EST: Graphic Design Basics for the A/E/C Professional
Presented by: Carrie L. Slack, Marketing Manager, K. Norman Berry 

Graphic design is not one of the first things you think about if you work in the A/E/C industry, nor is it likely something that you 
have been trained to do. However, as a marketing professional, we all want the best materials to sell our services, communicate 
with our clients and win more work. It is often true that graphic design is overlooked in this industry and greatly underutilized. That 
is not to say it doesn’t have a significant degree of importance though, especially as it applies to client communication. There are 
many elements of design proven to be beneficial in the A/E/C industry.

In this program, we will discuss typography, basic page layouts that direct the reader, electronic file types, color theory and profile 
uses. We will take a quick look at the Adobe CC program updates, and you will be provided resources for video training and 
keyboard shortcuts.

November 15 at Noon EST: Optimize Your Firm’s Website for Epic Results
Presented by: Tim Asimos, CPSM, Vice President & Director of Digital Innovation, circle S studio

Your website is your firm’s most valuable marketing asset—or at least it should be! A modern website should serve as a platform 
for differentiation, thought leadership, business development and talent acquisition. However, many A/E/C websites function more 
like a virtual brochure, and lack the design, organization, content, features and functionality necessary to meet user needs and 
move the needle.

So how can you turn their firm’s website—whether old, new, or somewhere in-between—into an impactful, results-driven tool that 
plays a critical role to achieve your firm’s strategic goals? Tim Asimos, CPSM, Vice President and Director of Digital Innovation at 
circle S studio, will show you how to optimize your firm’s website for the user experience.  Attendees will walk away strategies, 
techniques, and best practices that can transform your website into a dynamic business development machine—and help you 
stand out from the competition.

Learning outcomes during this lunchtime learning lab, you’ll learn how to: 

• Identify the strengths and weakness of your firm’s current 
website

• Uncover fundamental website changes/edits to improve the 
site

• Determine key content, design, and functionality elements 
needed for maximum impact

• Discover the keys to optimizing for visitors and search 
engines
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STUDENTS
Do you know about student memberships?

For only $25/year, SMPS can help you as a student, 
explore a career in professional services marketing or 

business development for an AEC company.

Contact Gabe Kramer at membership@smpsutah.org  
for eligibility requirements and more information.

Designing the West for 125 years

DESIGNWESTARCHITECTS.COM  |  SALT LAKE CITY, UTAH  |  LOGAN, UTAH 

        801. 539. 8221     435.752.7031

 
 

1 | M A R K E N D I U M  

The Top Six 
What you need to know about the MARKENDIUM: SMPS Body of Knowledge (BOK)

ONE: DESCRIPTION 

MARKENDIUM, also known as the SMPS Body of Knowledge (BOK), is the comprehensive educational resource for the 
successful practice of marketing and business development in the A/E/C industry. One of the key components of the 
MARKENDIUM is a comprehensive book series that further defines the six Domains of Practice for SMPS and the A/E/C industry. 
These MARKENDIUM books were curated by SMEs and are a collection of existing and newly sourced content. The books serve 
as the premier go-to learning resource for the successful practice of marketing and business development for A/E/C 
professionals. 

 
This six-book series is built on the foundation of the six Domains of Practice: 

TWO: DELIVERY METHODS 

At the launch in August 2016, the following offerings will be available: 

 

 
 Six Books (EPUB and print formats) 

□ Publications include: Case studies, theory-into-practice tips, reflections,  
and a glossary of key terms 

 Six Online Courses  
□ Each 25-minute, self-paced, interactive course will focus on each of the Domains of Practice 

 Virtual town hall meetings to connect participants with SMEs and staff on how to leverage the 
MARKENDIUM as individuals, chapters, and firm owners 

 Core components will also be integrated into SMPS educational offerings and publications, such as 
Build Business and the Marketer 

 

THREE: CERTIFICATION 
The MARKENDIUM will serve as a primary source of study materials and educational offerings that SMPS is building upon for 
those seeking to become certified. The release of the MARKENDIUM won’t immediately impact the certification process and 
those preparing for CPSM examination. We anticipate that it will be no earlier than one year from the initial release of the 

MARKENDIUM
SMPS BODY OF KNOWLEDGE

Do you have your copy yet?

380 West 800 South, Suite 100
Salt Lake City, Utah 84101

(801) 575-8877 | www.dunn-se.com
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INTRODUCING
OUR NEWEST SMPS UTAH MEMBERS

Kendall Bateman, Graphic Designer/Marketing Coordinator 
Design West Architects

Years of experience: 
Four months in the AEC industry. 

Why did you join SMPS? 
I am brand new to the industry. Being involved helps me get to know new people, learn from 
experienced professionals and truly understand the industry more. Joining SMPS means jumping out 
of my comfort zone, but that’s when I grow and become a better person. 

What do you hope to gain from SMPS membership? 
I hope to gain insight from people that have been working in the industry for a lot longer than me. I hope to learn how to be 
a better marketer and I hope to make friends that I can turn to for help at any time. I hope that being a member and actively 
participating in SMPS that the transition into a new field of work will be smooth and will also be rewarding. 

What most excites you about your work? 
My work as a marketing coordinator and graphic designer allows me to be creative but also practical. It is a perfect mixture of 
creativity and business. Although I spend a lot of time designing and putting together proposals, I am also encouraged to create 
designs and promotional materials that can show clients and potential clients why our firm can be trusted with their projects. 
I love being able to represent a firm that truly does care about its clients. I love having a marketing director over me that is so 
experienced and that truly delights in my success and pushes me to be a better marketer and designer. 

What is a good lesson you learned the hard way? 
Just because someone doesn’t like your design or your way of doing things, doesn’t mean that it is particularly bad. I have learned 
that everyone has their own style, everyone has their own way of doing things and that isn’t bad. It’s amazing. The world wouldn’t 
be what it is if we didn’t have diversity. I have learned this lesson through countless critique meetings for my designs and many 
ideas being shut down for something better. Just because I am different, doesn’t mean that different is bad. Understanding a 
client’s needs is the overall lesson and way that I can be successful in my work for the rest of my life.  

Where do you find inspiration? 
I love looking at Pinterest, Dribbble, Behance and other professional firm websites for design inspiration. I also really like being able 
to look at past work and envision what it can become. I am inspired when I read books, listen to podcasts and find the right music 
to keep me going. My co-workers inspire me by encouraging me and sharing with me all of their successes. I find inspiration 
when I feel like I can relate to people in the field and when I am assured that I am not the only one that is learning new things in the 
industry constantly. 

Share one thing we’d be surprised to learn about you. 
I am a world traveler. I love to travel. I have been to nine different countries in Europe. I have backpacked through Argentina, Bolivia 
and Peru to end up at Maccu Pichu. I lived in Argentina for a year and a half. I have also traveled to Mexico, Canada and many 
states in the US. Traveling is hobby of mine. 

If you could visit anywhere in the world, where would you go?  
Santorini, Greece  (inspired by Sisterhood of the Traveling Pants) or Thailand – A week in those over-the-water bungalows would 
make my dreams come true. 

What’s your favorite thing to do on a Sunday afternoon? 
Sunday naps are my jam. Curling up with a good book is never a bad thing either. I also like taking some time to meal prep for the 
week. I love fitness and nutrition, it can however be really time consuming! It’s nice to prepare meals for the week for my husband 
so getting ready for work in the morning is a little bit easier.  We also enjoy long walks by the river behind our apartment complex.
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OUR NEWEST SMPS UTAH MEMBERS
Continued

Jared Kenitzer, Creative Marketing Manager 
Spectrum Engineers

Years of experience: 
8

Why did you join SMPS? 
I joined SMPS to get to know more people in the industry and learn. 

What most excites you about your work? 
Helping our engineers win jobs is the most exciting part of my work.

What is a good lesson you learned the hard way? 
Don’t ask an engineer to critique your graphic design work.

Where do you find inspiration? 
YouTube

Share one thing we’d be surprised to learn about you. 
I’m a TED talk junkie.

If you could visit anywhere in the world, where would you go? 
I would like to go to Australia someday.

What’s your favorite thing to do on a Sunday afternoon? 
Watch a TED talk and then take a nap.

Jonathan Hickerson, Program Manager - Marketing and Business Development 
EDA Architects

Years of experience: 
I started out as an architectural intern here in Salt Lake 10 years ago, and I was involved in the 
marketing and proposal work from the get-go. 

Why did you join SMPS? 
I joined SMPS to share experiences and learn new insights about marketing in the architectural and 
engineering world.

What do you hope to gain from SMPS membership? 
I hope to gain new friends and improve my professional practice.

What most excites you about your work? 
I love seeing a project get off the ground and talking with clients about the big ideas they have for design. It is exciting to connect 
clients and the design team together; the right team makes a positive impact in our communities.

What is a good lesson you learned the hard way? 
Always be on time.

Where do you find inspiration? 
Currently, I’m inspired by film and movie production. I think well-oiled teams that support creative production are inspiring.

Share one thing we’d be surprised to learn about you. 
I’m a third degree black belt, though I haven’t been practicing lately.

If you could visit anywhere in the world, where would you go?  
Barcelona. I love the city, architecture, and the food!

What’s your favorite thing to do on a Sunday afternoon? 
I like taking photos on the weekends. Mainly I photograph people, architecture, and events. Still, I hardly have any photos of 
myself.
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OUR NEWEST SMPS UTAH MEMBERS
Continued

Dan Pratt, Vice President 
Hughes General Contractors

Years of experience: 
40 years in construction.  Time flies.

Why did you join SMPS?  
Opportunity to learn and grow through new associations.

What most excites you about your work?  
The opportunity to watch great buildings emerge and great people grow and develop.

What is a good lesson you learned the hard way?  
Don’t be afraid to make a mistake, it may provide your greatest learning opportunity.

Where do you find inspiration?  
Family and co-workers.

Share one thing we’d be surprised to learn about you.  
I am a Canadian. 

What’s your favorite thing to do on a Sunday afternoon?  
NAP!

Kimberly Long, Business Development Coordinator 
Midwest Commercial Interiors

Years of experience:  
Four years marketing experience, but new to this industry.

Why did you join SMPS? 
To connect with and learn from amazing people in the industry.

What do you hope to gain from SMPS membership?  
Refined skills, increased knowledge, and great friendships.

What most excites you about your work?  
I absolutely love design, so it’s exciting to market design-driven services. I also love interacting a wide variety of people from other 
firms and companies. Every day is different, and that in itself is exciting. 

What is a good lesson you learned the hard way?  
Taking a job right out of college that I wasn’t passionate about.

Where do you find inspiration?  
Walking around Salt Lake and other cities.

Share one thing we’d be surprised to learn about you.  
I am a huge dog lover.

If you could visit anywhere in the world, where would you go?  
Scandinavia. 

What’s your favorite thing to do on a Sunday afternoon?  
Spend time outdoors with my dog and husband.
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OUR NEWEST SMPS UTAH MEMBERS
Continued

Melissa Warren, Marketing Coordinator 
Bonneville Builders

Years of experience:  
I have very little experience in marketing and this is my first job in the industry. My only experience 
comes from the advertising program at BYU which I graduated from this past April.

Why did you join SMPS?  
I became aware of SMPS from the previous marketing coordinator and decided to join for the 
opportunity of networking. This industry is new to me and knowing others would be super beneficial for 
me and for my company. 

What do you hope to gain from SMPS membership?  
I hope to gain a better understanding of marketing, expand my network, and eventually become an influence for good.

What most excites you about your work?  
I get really excited at work when I see a positive end result of an idea that I had or I get to try something new. That’s one thing that 
really great about this job, it’s different every day.

What is a good lesson you learned the hard way?  
Without going into much detail, I have learned that people want to simply be heard. It doesn’t matter if you don’t agree with what 
they are saying, just listening means a lot. 

Where do you find inspiration?  
I get a lot of my inspiration from other people and things around me. I like to ask questions to get a new perspective or use 
creativity to imagine something different.

Share one thing we’d be surprised to learn about you.  
I have a multitude of interests ranging from the arts and designing to video and computer games.

If you could visit anywhere in the world, where would you go?  
I would love to visit the Mediterranean and surrounding areas, specifically Italy. 

What’s your favorite thing to do on a Sunday afternoon?  
I love spending my Sunday afternoons with my family. We sometimes play games, go on walks, simply veg, or talk about our day. 
The opportunity to be with them is my favorite thing to do. 

Brittany Punjabi, Marketing Communications Coordinator 
Spectrum Engineers

Years of experience:  
Marketing - 2.5 / AEC industry - less than two months

Why did you join SMPS?  
I joined SMPS because I want to build my professional network and learn more about the industry.

What do you hope to gain from SMPS membership?  
A greater understanding of how to market professional services and grow my professional network.

What is a good lesson you learned the hard way?  
One lesson I learned the hard way is that you can’t have your cake and eat it too.

Where do you find inspiration?  
Through being physically active, because it helps clear my mind, and through reading books, because they spark my imagination.

Share one thing we’d be surprised to learn about you.  
I never thought I would work in marketing. I went through three majors in college, and chose communication toward the tail-end.

If you could visit anywhere in the world, where would you go?  
I would go to Sydney, Australia

What’s your favorite thing to do on a Sunday afternoon?  

My favorite thing to do on a Sunday afternoon is spend time with family and spend time drawing or hand lettering. 
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NEWSLETTER IDEAS?
If you have information or article ideas for upcoming 
newsletters, contact Stephanie Ray at 801.352.5990  
or communications@smpsutah.org.

THANKS 
TO OUR SPONSORS!

SMPS LIBRARY
Information
Need some information or a good book?  
Contact Julee Attig at 801.505.4036 or 
jattig@reaveley.com. 

JOB SEEKERS
Check out smpsutah.org!
There are lots of exciting opportunities posted on the 
SMPS Utah Job Board. For more information visit  
www.smpsutah.org/job-board.

D
IA

M
O

N
D

P
LA

TI
N

U
M

design west architects

M
E

D
IA

Engineering  
News-Record

SBR Technologies/
Vision Graphics

Utah Construction &  
Design Magazine

G
O

LD

MARKETLINK MGB+A  
The Grassli Group Psomas Spectrum 

Engineers Think Architecture

Ensign Engineering & 
Land Surveying Envision Engineering FFKR Architects Franson Civil Engineers

Associated Builders  
and Contractors

ARW 
Engineers

BHB 
Engineers

Calder Richards  
Structural Engineers

Colvin Engineering 
Associates

J. Sturr 
Architectural 
Photographer

Spencer Holt 
Graphic Designer


