
newsletter
APRIL 2012

president’s message

Keri Hammond, 2011-2012 
SMPS Utah President

The beginning of April signals the signs of 
Spring.  Freshness is in the air as the trees, 
plants and other surroundings come 
back to life.  This spring, SMPS Utah is 
celebrating new life as we begin the 
second half of our association’s 2011-
2012 year. Before we “spring forward”, 
I would like to take a minute to reflect 
on our recent successful hosting of the 

SMPS Southwest Regional Conference 
(SWRC).

I cannot express how pleased I am with the turnout from our 
Utah Chapter, as well as other Chapters around the country for 
this conference.  I continue to receive emails and kudos daily 
from those that attended the conference.  A special “thank 
you” to Marie O’Quinn and her SWRC committee (Mike Buell, 
Heather King, Teresa Chavez, Dana Sohm, Colelyn Blakeley, and 
Tiffany Woods) for their countless hours of hard work in making 
this conference one to remember.  

Now to “spring forward!”  We have many exciting events bloom-
ing in the next few months.
• April 18th - Annual Legislative Update Panel Discussion
• April 27th - Board of Directors nominations due
• May 9th - SMPS Half-Day Educational Event: “Everything I 

Learned About Networking I Learned on a First Date”
• May 16 – Our first ever “Hard Hat Tour”
• June 8 – Annual Charity Golf Tournament at Valley View
• June & July – Annual Membership Drive
• July11-13 – Build Business:  SMPS National Conference

Also over the next month, we are beginning the succession of 
our current board to the incoming board who will lead us dur-
ing the 2012-2013 SMPS year.  In the next few weeks, all cur-
rent members will receive the annual Call for Nominations.  In 
a few weeks, Shannon Bond, our President-Elect will attend the 
Presidential Leadership Symposium (PLS) at SMPS National Head-
quarters in Alexandria, VA.  This and the formation of next years’ 
Board are important steps as we continue to grow as a chapter 
and provide the best possible programs and educational events 
for our members.  All SMPS Utah members are eligible to serve 
on the Board or on any of the committees that support chapter.  
If you would like to get involved, but are not quite sure what to 
do or how, contact any board member for information and op-
portunities.  

This is a great opportunity to...   

MAXIMIZE YOUR ROI:  RETURN ON INVOLVEMENT

Getting involved with professional development associations as 
well as client-oriented associations will not only enhance your 
visibility, your firm’s image and business development efforts, it 
can also give you a mood boost, resulting in renewed energy 
that you can bring back to the office. 

Association Involvement Can Increase Visibility  
Most days it seems that we are chained to our desks and the 
increasing demands of being in the office.  However, getting in-
volved with associations will not only enhance your visibility, your 
firm’s image, it can also give you a mood boost and energy 
that you can bring back to the office.  While you are already a 
member of SMPS for your own professional development, there 
are literally thousands of associations that your existing or po-
tential clients attend. Associations afford many opportunities for 
increasing visibility. Here are a few:  

• Attend Meetings: Almost too simple to even mention, you would 
be surprised at how many people join an organization, get their 
name in the directory, and think business is going to come their 
way. It is only after you attend meetings and get to know other 
members that the real return begins to happen. 

• Write & Submit Articles: Often association publications are 
anxious for well written articles that enlighten their readers on 
a relevant topic, a recent event or give advice.  

• Speak for the Group: Associations invite their members to 
participate by speaking, hosting a roundtable discussion or 
joining a panel discussion. Let your associations know about 
your expertise and the topics you could discuss.  

• Participate in a Trade Show: Spotlight your business at a 
regular meeting or an annual trade show. Hosting a table or 
sponsoring a giveaway is a great way to meet members and 
introduce them to your services.

• Join a Committee or Board: One of the best ways to increase 
your visibility is to join a committee or board. If you don’t 
have a lot of time to spare, a committee can be a good way 
to start; board positions often require a larger time commit-
ment, however, contacts made through committee positions 
can often prove invaluable. 

If there are several organizations that you feel would be valu-
able for your business, you don’t have to join them all yourself. 
Assign people in the firm to associations and request that they 
provide feedback. Remember, don’t judge a group too quickly; 
give your membership time to have an impact on your business.   

I hope that these ideas will not only renew your commitment to 
getting involved with SMPS Utah, but will also assist you in help-
ing your individual firms get more involved in order to increase 
visibility and enhance your networking opportunities. Meeting 
new people, making new connections and getting some fresh 
ideas can really improve your motivation in this difficult business 
climate and give you positive energy to pass along to others.

Happy Marketing,

Keri W. Hammond, CPSM - MARKETLINK
2011-2012 SMPS Utah President



Sid Pawar studied advertising, 
public relations, and marketing at 
Idaho State University where he 
earned a Bachelor of Arts degree 
in Communications and a Minor in 
Marketing.  Sid has been involved 
in services marketing for the past 
19 years, 13 of which have been 
spent in the AEC community in 
New York and Utah.  Sid gained 

valuable professional insight into AEC services marketing 
while working for a noted New York City architectural 
firm and a regional construction management firm based 
in Mamaroneck, NY.  Sid has also donated his talents as 
an independent marketing strategist to several start-up 
businesses based in Miami, FL.  After moving to Utah in 
2002 he continues his professional involvement in the 
regional AEC community as Marketing Director for a Salt 
Lake City architectural firm.

After having lived on the east coast for many years, a 
love of the mountains and the open spaces of the west 
beckoned Sid to Utah in 2002.  A native of the west, 
he feels most comfortable in the Rockies where he 
enjoys some of the best mountain biking, trail-running, 
backpacking, and skiing the west has to offer.  Sid and his 
family are happy to make Salt Lake City their home and the 
Wasatch Range their backyard playground. 

n e w  m e m b e r  s p o t l i g h t

Suela Kaufman joined the A/E/C 
industry in 2006 and has provided 
marketing for EDA Architects for the 
past 5 years. EDA Architects has over 
50 years of experience in planning, 
architecture and interior design 
work for clients throughout the 
intermountain west. Prior to joining 
EDA, Suela worked in International 

Sales for Connor Sport Court.

Suela studied furniture design and earned a Bachelor’s 
Degree in Wood Technology Engineering from the Forestry 
Faculty of the Agricultural University of Tirana, Albania. 
She was involved with the environmental movement 
in Albanian and co-founded Forestry Science Student 
Organization, an environmental NGO at her University. 
She was actively organizing round tables and other 
activities connecting private and public sectors while 
raising awareness about local environmental issues. That is 
how she met her husband, who was serving a Peace Corps 
mission in Albania at the time. They moved to Utah and 
have lived there for the past 14 years. They are both Ohio 
State fans. Watch out Wolverines!!!

Suela loves zumba, and currently enjoys being a team 
captain in creating a ‘unique outfit’ for the Fashion Remix, 
a fundraising event for the Cystic Fibrosis Foundation. She 
also loves to travel with her family. 

Take acTion: RegisteR by May 15 
 to save $100! www.buildbusiness.org

Hosted by

www.smps.org

The premier business developmenT, markeTing, 
and managemenT conference for design and 
building indusTry professionals

July 11–13, 2012
Hyatt Regency San Francisco 
San Francisco, CA 
www.buildbusiness.org



Members-Only Social
Thursday, May 3, 2012
4 PM - 6 PM
Location: Gracie’s (326 West Temple, SLC 84101)
Sponsored by Kodis Interactive

Join us for appetizers (provided by our sponsor) 
and drinks (on you) to network after being cooped 
up in the office.  This event is open to SMPS mem-
bers and one non-member (A/E/C industry please) 
of your choice.  Register via Evite.

 

Half-Day Education Event
“Everything I Learned 
about Networking 
I Learned on a First Date”
Wednesday, May 9, 2012 
 
Whether dating is a distant memory or you are 
currently navigating your way through today’s 
dating pool, there are some really good reasons to 
approach the concept of business networking much 
like you’d approach dating. If you propose on a first 
date most likely the answer will be no. Same goes 
for networking. This is just one of many similarities 
between the “dating strategies” and networking 
strategies.

Come and learn how some simple “dating strategies” 
can change the way you network and build life 
lasting relationships. During the first part of the 
presentation Doug Boudreaux will share with us 
techniques that made him a successful networker. 
In the second part of the presentation you will have 
a chance to learn about “networking strategies” 
of three successful individuals in our business 
community in a panel discussion format. This is an 
event you don’t want to miss. 

8 AM: Registration/Breakfast/Networking
 
8:15 AM - 9:45 AM: Doug Boudreaux, Regional 
Director of Marketing and Government Relations 
for MountainStar Healthcare, a division of HCA

9:45 AM - 11 AM: Networking Panel Discussion

Special guests include: 
Christina Oliver, Program Manager, Transit Oriented 
Development UTA
Katie Holland, President Corporate Alliance 
Teri Klug, Senior Business Development Manager

Location: Hunt Electric Training Center
1863 W. Alexander St. (2410 S.), SLC

REGISTRATION CLOSES MONDAY, MAY 7TH

State Work Panel Discussion
Legislative Update
Wednesday, April 18, 2012
 11:30 AM - 1:00 PM

State Work! The Board of Regents, Building Board 
and State Legislature have done their jobs! Find 
out from our panel discussion which projects have 
been funded this year, how they selected these 
projects, the non-stated funded projects that were 
approved, and what to count on next year. 

SPEAKERS:  
Greg Buxton, Director of the DFCM
Brian King, State Legislator
Brad Dee, State Legislator
Rich Amon, Fiscal Analyst for the State

Location:  Little America Hotel

REGISTRATION CLOSES MONDAY, APRIL 16TH 
Sponsored by 
CRSA Architecture

Board Nominations Due 
Friday, April 27, 2012
Board of Directors nominations are due. For addi-
tional information, see page 4.

Site Tour: Fairbourne Station
Wednesday, May 16, 2012
 11:30 AM - 1:00 PM

Fairbourne Station will provide West Valley City 
a city center of their own with retail, office, resi-
dential, hotel and an intermodal transportation 
hub spaces. This unique SMPS event will include a 
catered lunch at West Valley City Hall; presenta-
tions by Nicole Cottle and Jake Arslanian; and a 
tour of the construction site as Ph. I is being com-
pleted.  Learn what opportunities will be available 
for Phases 2 - 4 as design and construction teams 
have yet to be selected. 

SPEAKERS:
Nicole Cottle, Community & Economic Develop-
ment Director of West Valley City
Jake Arslanian, Construction Administrator for 
Fairbourne Station

Location:  West Valley City Hall

REGISTRATION CLOSES MONDAY, MAY 14TH

Sponsored by GSBS Architectsu
P
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Calling for SMPS Leaders!  
Would you like to do more within SMPS? Would you like to 
build deeper relationships with your colleagues and help 
steer the future of our Utah Chapter? 

We are looking for nominations for the 2012-2013 Board 
of Directors.  Here is your opportunity to help lead the So-
ciety in fulfilling its mission to advocate for, educate, and 
connect leaders in the building industry. We need leaders 
who are passionate about the profession and have a com-
mitment to excellence. We have much work to do and hope 
you will consider serving SMPS Utah. The fiscal year runs 
September 2012 to August 2013. 

The positions available are:
•	 President-Elect	(3-year	board	commitment)
•	 Secretary	(2-year	board	commitment)
•	 Director	of	Membership
•	 Director	of	Education
•	 Director	of	Programs
•	 Director	of	Communications
•	 Director	of	Sponsorship
•	 Regional	Conference	Chairperson

If you are interested in nominating yourself or another per-
son, please send the name, position of interest, years of 
experience in our industry, a small biography, and a brief 
explanation of your interest to be on the SMPS Board. Send 
no more than one page to Shannon Bond, SMPS Presi-
dent-Elect, to bondshannon@stanleygroup.com or by fax: 
801.293.8886. Nominations are due by April 27, 2012.

President-Elect – To be eligible for election as President-
Elect, the individual must have served on the Board of Direc-
tors or as a committee chair for the Utah Chapter or another 
SMPS Chapter, or on the National Board of Directors. 

In the absence of the President, the President-Elect pre-
sides at meetings of the Chapter, the Board of Directors, 
or the Executive Committee.  When acting as President, 
the President-Elect has all the powers of and subject to all 
restrictions upon the President. The President-Elect orga-
nizes and chairs the Chapter’s Nominations and Elections 
Committee, and manages the nominations and election 
process for the next Board election.  The President-Elect 
supervises the development of a yearly business plan with 
annual operating budget, and updates the Chapter’s stra-
tegic plan for the coming term in which he or she becomes 
President.  The President-Elect is responsible for the Chap-
ter’s Community and Collegiate Outreach activities, and 
any other duties as may be assigned by the President or 
Board of Directors.

Secretary – Keeps and is responsible for Chapter records, 
which include minutes for the past meetings, Chapter Man-
agement Manual, Chapter Bylaws, Chapter Annual Strate-
gic Plan and Annual Operating Budget, correspondence, 
committee reports, and other pertinent information.  The 
Secretary is responsible for overseeing the Chapter’s Li-

brary, and assists as necessary in the preparation and dis-
tribution of reports of Chapter activities to the National 
SMPS newsletter editor.  

Director of Membership – Actively promotes member-
ship in SMPS, keeps an accurate listing of Chapter mem-
bers and compiles a Membership Directory for distribution 
to membership. Director of Membership is responsible for 
new member orientation.

Director of Education – Responsible for planning and im-
plementation of seminars, workshops, and related events 
and activities for the purpose of expanding the knowledge 
and skills of the membership in line with the educational 
goals of SMPS. The Director of Education also is respon-
sible for providing information and assistance to the mem-
bership regarding educational opportunities outside of 
SMPS. 
 
Director of Programs – In the absence of the President 
and the President-Elect, the Director of Programs presides 
at all meetings of the Chapter and of the Board of Direc-
tors. The Director of Programs arranges for the speakers, 
programs, and facilities. The content of these monthly pro-
grams are coordinated with the Education Committee to 
help the Chapter meet the educational goals of SMPS. 

Director of Communications – Responsible for the de-
sign and maintenance of the Chapter’s Website including 
postings on the Job Board.  Other duties include prepar-
ing and disseminating information for general membership 
meetings, special events, programs, and education offer-
ings through printed flyers, e-mail, and the website. 

Director of Sponsorship – Responsible for soliciting 
and managing the sponsors of the chapter, luncheon pro-
grams, special events, and regional conferences. The Di-
rector keeps records of the sponsor history at the estab-
lished sponsor levels, payment histories, and track benefits 
of the sponsors. It is the responsibility of the Director of 
Sponsorship to work with the Treasurer to annually invoice 
sponsors at the level sponsors are booked. The Director of 
Sponsorship considers options for other sponsor levels and 
assesses needs for chapter and event sponsors throughout 
the year.

Regional Conference Chairperson – Board Member at 
Large responsible for special programs and projects and 
participates as members of the Board of Directors. This po-
sition will coordinate Utah’s participation with the annual 
Southwest Regional Conference. 

If you are interested in nominating yourself or another person, 
please send the name, position of interest, years of experience in 
our industry, a small biography, and a brief explanation of your in-
terest to be on the SMPS Board. Send no more than one page to 
Shannon Bond, SMPS President-Elect, to bondshannon@stanley-
group.com or by fax: 801.293.8886. Nominations are due by April 
27, 2012.

2 0 1 2 - 2 0 1 3  C a l l  f o r  n o m i n at i o n s



Fellow architects, contractors, consulting engineers and friends of 
SMPS Utah, mark your calendar for the #1 charity golf tournament 

of the year.  As always, this year’s event will include breakfast, golf, lunch 
and a myriad of prizes. What will make the day extra special, however, is that 

proceeds will be going directly to the Children’s Justice Center of Salt Lake 
County. The CJC supports and protects children during and after the investigative 

process of child abuse cases.  It is a place “where small voices can be heard.” 

To resemble the game of golf just a little bit more than most events, we will be 
executing a “Texas Scramble” format where everyone hits from the best drive, 

plays their own ball into each hole, then the low score is recorded.  So, put 
together your winning foursomes with clients, colleagues and friends and 

help SMPS Utah support the Children’s Justice Center of Salt Lake County 
and fortify our stance that there is no place for child abuse…ever!

SPONSORS NEEDED!  See page 6 for additional details.

Check Out Smpsutah.org!
We’ve had quite a few marketing positions posted in the “Job Board” area 

of www.smpsutah.org.  Looks like the Utah job market is heating up!

City 
Creek 

Center

Providing powerful solutions since 1986.

Full Service Electrical Contractor: Commercial, Industrial, Data Centers, Institutional and Hospitality

Specialty Services: Design-Build Engineering and Construction  ~ Arc Flash Hazard Studies
Infrastructure and Traffic ~ Renewable Energy — Solar, Wind and Energy Efficiency Audit   

I.T.S. — Fiber Optic Installation, Testing and Service, TeleData Communication Wiring,  
Voice and Data, Network Design and Implementation, Security

Routine and Emergency Electrical Services ~ TEGG Preventative Maintenance

801-975-8844 I HuntElectric.com Quality • Integrity • Performance • Versatility

2012 SMPS UTAH

Valley View Golf Club
Friday, June 8th
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PRESIDENT
Keri Hammond, CPSM 
MARKETLINK 
801-298-0215 

PRESIDENT-ELECT 
Shannon Bond, CPSM 
Stanley Consultants 
801-269-3811 

PAST PRESIDENT 
Heather King 
Spectrum Engineers 
801-401-8492 

SECRETARY 
Chris Coutts 
Architectural Nexus 
801-924-5000 

TREASURER 
Shana Yonemura 
ARW Engineers 
801-782-6008 

MEMBERSHIP 
Ellen Parrish 
VCBO Architecture 
801-575-8800 

PROGRAMS 
Anna Heywood 
Reaveley Engineers & Associates 
801-505-4040 

EDUCATION 
Ibi Guevara 
Hunt Electric 
801-303-8847 

COMMUNICATIONS 
Kim Johnson 
MHTN Architects 
801-326-3252 

AT-LARGE—SPECIAL EVENTS 
Teresa Chavez 
Ken Garner Engineering 
801-328-8800 

AT-LARGE—SPONSORSHIPS 
Tiffany Woods 
BHB Consulting Engineers 
801-355-5656 

SPECIAL COMMITTEE CHAIR 
Marie O’Quinn, CPSM 
MARKETLINK 
801-671-9839 

Annual SMPS Utah Golf Tournament 
Friday June 8, 2012 

 
The 2012 SMPS Golf Tournament sponsorship opportunities are now available. It will be a 
fantastic day of golfing and networking with your clients and peers at Valley View Golf 
Course.  Sponsorship creates a great opportunity to reintroduce your company to the 
attendees. This sponsorship opportunity goes quickly, so let me know if your company is 
interested! 
 
Sponsorship Opportunities: 

 Hole Sponsor and Foursome:  $550.00 
 Hole Sponsor:  $250.00 
 Drink/Snack Cart Sponsor: $350.00 
 Drink/Snack Cart Sponsor and Foursome: $700.00 
 Goodie Bags Items  
 Donated Prizes for the Lunch Giveaways  

 
Hole Sponsor:  

 Can set up booth at hole and greet each foursome during the tournament 
 Sign with company name displayed at the hole 
 Recognition on emails and registration items, and an announcement at the 

luncheon 
 Logo on rules sheet 

 
Drink/Snack Cart Sponsor (2 Available & Non-Competing):  

 Recognition on registration items and an announcement at the luncheon. 
 Someone from your company will drive a golf cart around the course serving 

drinks and snacks. 
 

Goodie Bags:  
 Items that can be donated: Bottled Water, Lip Balm, Snacks, Gum/Mints, 

Tees, Golf Balls, etc.  
 

Prize Giveaways: 
 All companies are encouraged to donate non-logo prizes to be given away 

during a raffle at the luncheon.  Recognition will be given for all prizes. 
 
 
Sincerely, 
 
Tiffany Woods, Director at Large (Sponsorships) 
BHB Consulting Engineers  
2766 South Main Street 
Salt Lake City, UT 84115 
(801) 355 - 5656 
tiffany.woods@bhbengineers.com 



The 10 Second Resume
By Matt Handal

Resumes are arguably one of the, if not the, most important 
elements of any proposal. In fact, the only other sections I could 
consider as important are the executive summary/letter or 
approach.

Resumes present a challenge to us. We want to give enough 
relative information about our people to impress the evaluators. 
So we pile it on. Or maybe this person's experience really isn't 
spot on, so you pile on information you think we be deemed 
impressive enough to overcome their lack of experience. 

Unfortunately, in both cases, you probably offer so much 
information that it's hard for the proposal evaluator to really see 
what this person is all about.

The Solution
The solution is the 10 second resume. What I'm talking about here 
is not a resume that only takes 10 seconds to create. Sorry for 
getting your hopes up. Instead, I'm talking about a resume that 
the evaluator can look at for 10 seconds and identify what this 
person's narrative is.

What's A Narrative?
A person's narrative is simply how one might pigeonhole 
this person. For example, somebody's narrative might be the 
environmental lawyer that's the remediation expert. A different 
example might be the forensic accountant whose expertise is in 
auditing GMP construction contracts.

You need to be very specific when determining someone's 
narrative. What is the evaluator really going to say about this 
person? It is highly unlikely for an evaluator to look at a resume 
for ten seconds, put it down, and think, "This guy is the best 
highway engineer that ever lived." More likely, the evaluator 
will think something much more specific like, "this guy is an ex-
PennDOT project manager."

Remember, the people in your proposal are going to get 
pigeonholed. That's why you have to spoon feed each person's 
narrative to the evaluator.

Why 10 Seconds?
The idea behind this is simple. The proposal reviewer is probably 
not reading every word in this person's resume. Especially if you 
have included the resumes of a lot more people than will be 
needed to do the job. This is often done in professional services 
proposals ("we need to show these guys our tremendous depth!"). 
You'll be lucky if the proposal reviewer looks at each resume for 
10 seconds. So, in that 10 seconds, the proposal evaluator needs 
to figure out what this person is all about. Like I said, they will 
make a judgment about the person anyway, why not feed it to 
them?

Every Word Must Earn Its Way Onto The Page
There is one key rule you need to follow when developing a 10 
second resume: every single word needs to earn its way onto 
the page. I know you probably love to put in as much detail as 
you can about a person's qualifications. However, it's like the old 
saying goes: if a tree falls in the woods, does anybody hear it? 
Similarly, if nobody reads the words you put in the resume, are 
they even there? Do they make your proposal any better? They 
don't.

Now, we would all like to think that most people read all the 
words we spend a long time putting together and making "just 
perfect." But if you've ever hired somebody, you'll probably admit 
that you don't spend 20 minutes reading each person's resume. 
Those candidates are lucky if they get 20 seconds of your time. 
Hey, I realize you received a ton a resumes to review for that 
position. But the same goes for those who review proposals. Just 
imagine how many resumes that person has to look at to evaluate 

NEWS FROM NATIONAL
proposals from 10, 20, or even 30 firms that have proposed on 
the contract. When you really think about it, it's an astounding 
number of resumes. And, as the evaluator, you would have to 
be crazy to spend the time to read every word on every single 
resume.

So, every single word has to earn its way onto the page. There are 
three ways a word can earn its way onto the page:

Required Information
The first way is to be required by the RFP. For example, some 
RFPs require that you state how many years of experience a 
person has.   "John has 30 years of experience in heavy highway 
and bridge construction."

Explicitly state it. Don't make the evaluator do math. Heck, don't 
even make them think. Who likes to think?

Reinforces the Narrative
Another way a word can earn its way onto the page is to fit into 
the very specific narrative that you are trying to craft for the 
person.

Let's say this person's narrative is, "She's the project manager who 
manages the commissioning of HVAC systems in pharmaceutical 
manufacturing plants." While it might be impressive that she 
wrote a book about the ethics of construction, it does not fit the 
narrative. Therefore, that little tidbit gets cut.

If it is not 100% germane to the narrative, cut it.  This is going to 
be hard for you to do. You will not want to cut "good stuff" from 
someone's resume. But if you want to create a 10 second resume, 
you must.

For example, if the person's narrative is they are "a pumping 
designer who works on hospital renovations," then the fact 
they also typically design HVAC systems for the same hospital 
renovations is not germane to the narrative. So, you'll have to 
strip that out of his/her project descriptions.

Preempt A Concern
The last way a word can earn its way onto the page is if it 
preemptively addresses a concern.

This one is a little tricky. First, you have to have a good 
understanding of the concerns an evaluator might have about the 
person. Second, you have to legitimately alleviate that concern. 
If you don't provide convincing evidence that the concern is 
unfounded, you may do more harm than good.

Let’s say you work for a firm that has recently been in the news 
because of ethical violations. In that case, it may be wise to 
identify that your project manager wrote a book on ethics in 
the construction industry.  How can a person who wrote a book 
about ethics be unethical?

Testing The 10 Second Resume
It will be very hard for you to test these resumes. That's because 
you have the disadvantage of knowledge. You know too much 
about these people and you already have a narrative about them 
in your head.

The best way to test them is to take the names off and show 
them to someone who may not already have a narrative in their 
head about this person. Let them look at the resume for exactly 
10 seconds. Take it away and ask them to describe this person.

If they recant the narrative you created, then you've got the 10 
second resume down. If not, go back and refine the resume more.

The 10 Second Resume is a bonus chapter of my book, Proposal 
Development Secrets: Win More, Work Smarter, And Get Home 
On Time, now available on Amazon.com. You can receive 
additional bonus chapters by signing up for my mailing list at 
HelpEverybodyEveryday.com.



Skiers and non-skiers alike were awarded with 
a fantastic and intimate session at the Snow-
bird resort at the 2012 SMPS Utah Winter Day.  

After 'carbing' up on a warm, wonderful break-
fast buffet, attendees were enlightened, enter-
tained and inspired by one of Utah's (actually 
the world's) most successful and renowned 
real estate brokers.  Brandon Fugal, Coldwell 
Banker's #1 broker internationally, shared his 
knowledge of all the most signature com-
mercial developments throughout the entire 
Wasatch Region.  

When asked why Utah is so much more active 
than all other regions in the country, 
Brandon easily credited the business-
friendly State of Utah and the aggres-
sive development efforts of Property 
Reserve, Inc. as the primary drivers. 


